Attachment IV
CCN Outreach and Education Cost and Pricing Template

Cost and Pricing Analysis

The information requested herein shall constitute the Cost Proposal. The Cost Proposal should be placed in a separate sealed envelope within the sealed proposal, separated from the technical submittal. 

Proposers shall submit the cost and pricing analysis using the Cost and Pricing Templates for State Fiscal Year (SFY) 2012 (12 contract months) and SFY 2013 (6 contract months) in accordance with the instructions provided below.  Where noted, cost should be subdivided by Geographic Service Area (GSA). 

This Attachment contains the following sections:

· Cost and Pricing Template Instructions
· Cost and Pricing Template

· Comments Page
Using the Cost and Pricing Templates, detail costs in each respective category by year.  The cost proposal shall also contain the total cost for the entire contract per each SFY and a total cost for the entire proposal. 

COST AND PRICING TEMPLATE INSTRUCTIONS
General Instructions
Any area “grayed out” in the columns below does not require a response from the proposer. 

All proposers are encouraged to use the cost and pricing template as the base for their cost and pricing proposal. The proposer may include additional information or data in the cost template if needed, but all items noted on the DHH provided template must be included. 

Column Descriptions
Proposal Cost Category
 DELIVERABLES – The proposer will provide a breakdown of all costs associated with the completion of each deliverable. Each item listed in this category represents an item that has an associated cost. All items listed must have a cost response listed in the columns to the right that have not been “grayed out”.  Any staffing and agency costs (such as meetings, strategy, accounting, etc.) that are associated with each deliverable should be included in this cost breakdown.  

OPERATING COSTS – The proposer will provide a breakdown of any operating costs that will be applicable/billable as part of the overall cost of this contract. This may include rent, utilities, telephone, insurance, office supplies, etc. The proposer will use this area to list operating costs, adding rows as needed. 
TRAVEL – The proposer will provide a breakdown of travel costs anticipate as part of the contract. This includes in and out of state travel. 

OTHER  – The proposer will provide a breakdown of any additional direct costs anticipated as part of the contract that are not included in the three prior proposal cost categories. 

TOTAL SFY COST – The proposer will provide the total cost for the entire year, inclusive of all services provided and agency expenses necessary to complete those services. The cost listed here should be the sum total of all TOTAL COST FOR ALL AREAS rows. The TOTAL SFY COST for SFY12 and SFY13 will be added together at the end of the Cost and Pricing Template to produce the total proposal cost.
GSA “A” COST, GSA “B” COST and GSA “C” COST – Any column area not grayed out in any of these three columns must include a breakdown in cost for that specific Geographic Service Area. These calculations can be determined using data from the RFP procurement library, including potential enrollment numbers. If the GSA columns are grayed out, only the TOTAL COST FOR ALL AREAS column, representing the cost to provide this category to the entire state, is needed. 

TOTAL COST FOR ALL AREAS – Every proposal cost category must include a total cost to cover all GSAs. If the GSA columns have been filled in, this will represent a combined total for all areas. If there are no GSA areas to fill in, this will be the total cost to provide this contract cost category for the entire state. 
TOTAL PROPOSED COST – The last table in the Cost and Pricing Template requires Total SFY 2012 Cost and Total SFY 2013 Cost followed by Total Cost for Outreach and Education RFP. The very last row must include the total cost of the proposer’s entire campaign. Every detail and expense should be accounted for in this row. This is the row that DHH will use to determine the lowest cost proposer and assign points accordingly. 

COST AND PRICING TEMPLATE
	PROPOSER
	

	ADDRESS
	

	CITY, STATE, ZIP CODE
	

	EMAIL CONTACT
	


	TOTAL PROPOSED COST SFY 2012 (July 2011 - June 2012)

	PROPOSAL COST CATEGORY
	GSA  “A” COST
	GSA “B” COST
	GSA “C” COST
	TOTAL FOR ALL AREAS

	
	
	
	
	

	DELIVERABLES (Section II, B)
	
	
	
	

	· Strategy Development and Market Research (Section II, B, 1)
	
	
	
	

	· Outreach – Coordination of public relations and special outreach events (Section II, B, 6)
	
	
	
	

	· Direct Mail – Development, production and implementation(Section II, B, 3)
	
	
	
	

	· Printed and Other Materials –production (Section II, B, 4)
	
	
	
	

	· Multimedia Campaign  - Development, production and implementation (Section II, B, 2)
	
	
	
	

	· Field Testing  - For  all produced campaign materials (Section II, B, 5)
	
	
	
	

	· Stakeholder/Advocate -  Development of materials and implementation of outreach efforts for stakeholders/advocates  (Section II, B, 7)
	
	
	
	

	· Website – Assist in maintaining www.MakingMedicaidBetter.com (Section II, B, 8)
	
	
	
	

	
	
	
	
	

	OPERATING COSTS (list)
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	TRAVEL (list)
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	OTHER (list)
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	TOTAL SFY 2012 COST
	
	
	
	


	TOTAL PROPOSED COST SFY 2013 (July 2012 – December 2012)

	PROPOSAL COST CATEGORY
	GSA  “A” COST
	GSA “B” COST
	GSA “C” COST
	TOTAL FOR ALL AREAS

	
	
	
	
	

	DELIVERABLES (Section II, B)
	
	
	
	

	· Strategy Development and Market Research (Section II, B, 1)
	
	
	
	

	· Multimedia Campaign  - Development, production and implementation (Section II, B, 2)
	
	
	
	

	· Direct Mail – Development, production and implementation(Section II, B, 3)
	
	
	
	

	· Printed and Other Materials –production (Section II, B, 4)
	
	
	
	

	· Field Testing  - For  all produced campaign materials (Section II, B, 5)
	
	
	
	

	· Outreach – Coordination of public relations and special outreach events (Section II, B, 6) 
	
	
	
	

	· Stakeholder/Advocate -  Development of materials and implementation of outreach efforts for stakeholders/advocates  (Section II, B, 7)
	
	
	
	

	· Website – Assist in maintaining www.MakingMedicaidBetter.com (Section II, B, 8)
	
	
	
	

	OPERATING COSTS (list)
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	TRAVEL (list)
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	OTHER (list)
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	TOTAL SFY 2013 COST
	
	
	
	


	TOTAL PROPOSED COST 

	Total SFY 2012 Cost 
	

	Total SFY 2013 Cost
	

	TOTAL COST FOR OUTREACH AND EDUCATION RFP
	


Please note the following for cost evaluation purposes:
· Total points for cost evaluation is 25
· Of those 25 points:

·  15 points will be based on the lowest cost proposer 

· 10 points will be based on reasonableness of cost

COST AND PRICING TEMPLATE COMMENTS

Proposers shall explain their methodology for proposal costs below. 
1. Provide a detailed explanation of how you reached each total figure in the cost template, demonstrating specifically how much will be spent on staffing, production, materials, creative, agency fees, media buys, printing or other associated costs. If the proposer needs to modify the cost and pricing template to include these details, that is optional. However, the proposer must include, at a minimum,  all information requested in the charts above. 
2. Include additional comments or list attached/supporting documentation. 
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